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A Review of the Korean Film Industry 
During the First-Half of 2004: 


The Korean film industry continued its 
apparent growth during the first half of 
2004 

On the surface, the Korean film industry appears to have 
continued its growth during the first half of 2004. During this 
period, a total of 23,415,611 people paid to see 141 films, 
which translates into 23 more films being released than during 
the same period the previous year and in an increase of 13.5% 
in admissions as well (based on results in the Seoul area). In 
particular, the number of admissions for Korean films reached 
14,488,751, a whopping 48% increase over the first half of 
2003. Overall, Korean films captured 61.9% of the market 
share during this period, constituting a 14.5% increase over 
the previous year. On the other hand, the number of 
admissions for foreign films during the first half of 2004 was 
estimated at 8,926,860, marking a significant 17.7% decrease 
over last year’s totals. 

In addition, the first half of 2004 also saw a larger number of 
films released than was the case during the same period in 
2003. On the whole, 130 films were released during this 
period, which amounts to 23 more films than the previous 





1) The calculation of film spectators in Seoul area was based on the materials carried out 
by the KOFIC and Max Movie, referring to the materials provided by film distributors. 
We would like to appreciate to Show Box Inc. Cinema Service, Korea Pictures, Warner 
Brothers Korea, and Columbia Tri-Star who cooperated with the review of the Korean 
film industry during the first half of 2004. The monthly statistics published by the 
KOFIC are temporary numbers based on Seoul area. For the final number of the film 
spectators for each film, please refer to the Korean Cinema Yearbooks 
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year, with this number further broken down to an additional 7 
Korean and 16 foreign films. While this denouement would 
seem to indicate that the widespread fear that small-budget 
films would not have any chance to be screened because of 
the domination of big-budget films was in all likelihood 
misplaced, it is also indicative of the fact that this increase in 
the number of films has in large part been caused by a 
concurrent decrease in the average number of screen days per 
film. 

Meanwhile, the average number of admissions per film 
during the first half of 2004 was 149,646. This total can be 
further broken down to an average of 343,198 admissions per 
Korean film and 81,096 admissions for each foreign film. By 
means of comparison, the average number of admissions per 
film released during the first half of period of 2003 was 
169,577, while the average number of admissions for Korean 
films was 320,321 and for foreign films 118,702. As such, this 
remarkable increase in the average number of admissions for 
Korean films has greatly contributed to increasing the overall 
average number of admissions per film. 

Thus, on the surface, if we base ourselves on the remarkable 
increase in the number of admissions for Korean films, the 
Korean film industry appears to have achieved continued 
growth during the first half of 2004. However, films such as 
<Silmido> and <Taegukgi>, which were screened during the 
first half of 2004, have greatly influenced these results. 
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JUNG Hyun-chang 
Researcher, Policy Research & Development Department 
(sant0804@kofic.or.kr ) 


Effects of <Silmido> and <Taegukgi> 
<Silmido> and <Taegukgi>, which were released on 
December 24, 2003, and February 5, 2004 and screened until 
April and May respectively, have had a great hand in this 
increase in total admissions. In total, 6,077,389 admissions 
were sold for these two films in the Seoul area, which 
translates into 26% of total admissions, and 42% of the 
admissions for Korean films. As such, a significant portion of 
the 48% increase in admissions for Korean films recorded 
during the first half of 2004 can be traced back to these two 
films. As on top of regular moviegoers, a significant number of 
new moviegoers went to see these two films, the increase in 
the number of people who went to see Korean films has in 
large been the result of the success of these two films. In other 
words, the increase in the number of viewers for Korean films 
recorded during the first half of 2004 has in very large part 


Table 1. Total admissions and market share 


x 


- 
J 


i Tee]o (el 


» | 


- wae 
wv) 


- 
” 





been influenced by these two films. Moreover, rather than 
portending to stable industrial growth, this increase in the 
number of admissions and in market share is regarded as 


being a temporary and superficial phenomenon. 
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(based on sales in Seoul area) 











Nio..oF First half of 2004 Rate of Naor First half of 2003 
Distributors bay Fil ; 
Films Admissions Market Share ncrease NTS Admissions Market Share 
Screening 14,488,751 61.9% 48.0% 32 9,787,445 47 4% 
Korean Films 
First run 34 11,668,748 60.0% 34.9% 27 8,648,656 47.7% 
Screening 103 8,926,860 38.1% -17.7% 86 10,847,796 52.6% 
Foreign Films 
First run 96 7,785,223 40.0% -18.0% 80 9,496,126 52.3% 
a Screening 141 23,415,611 100.0% 13.5% 118 20,635,241 100.0% 
ota 
First run 19,453,971 100.0% 7.2% 107 18,144,782 100.0% 
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Increase in the number of admissions and 
market share of U.S. directly distributed 
films, and decrease in the total number of 
admissions and market share of foreign 
films 


While the overall number of U.S. admissions for foreign films 
decreased, the number of directly distributed films increased 
from the previous year’s totals. Moreover, U.S. directly 
distributed accounted for 25% of the overall market share. All 
in all, a total of 5,863,897 admissions were sold for 43 films, 


Market share by country for the first half of 2004 Market share by country for the first half of 2003 


Japan 1% 


Others 1% 


Table 2. Market share by country 





China 5% 


Europe 2% 


Japan 1% 










































2004. 1. 1 ~ 6. 30 2003. 1.1 ~ 6. 30 
Country 
No. of Films | Admissions in Seoul | Market Share No. of Films | Admissions in Seoul | Market Share 
Screenings 14,488,751 61.9% Screenings 47.4% 
ae First run 11,668,748 60.0% First run 8,648,656 47.7% 
Screenings 68 8,459,332 36.1% Screenings 57 44.1% 
oe First run 7,330,583 First run 7,748,867 42.7% 
Direct Screenings 5,863,897 Screenings 5,644,343 274% 
Distribution First run 5,620,503 First run 5,161,363 28.4% 
Screenings 2,595,435 Screenings 3,453,452 16.7% 
MPs First run 1,710,080 Firstun | =o | 2,587,504 | | 14.3% 
Screenings 95,294 Screenings 1,048,327 5.1% 
ce First run 2 95,294 0.5% First run 1,048,327 5.8% 
13 63,606 0.3% Screenings 15 1.8% 
or First run 13 63,606 0.3% First run 14 359,753 2.0% 
Screenings 17 175,311 0.7% Screenings 1.4% 
ia First run 15 172,243 0.9% First run 294,930 1.6% 
Screenings 3 133,317 0.6% Screenings 0.2% 
oe First run 2 123,497 0.6% First run 44,249 0.2% 
Screenings 141 23,415,611 100.0% Screenings 118 20,635,241 100.0% 
aoe 130 19,453,971 100.0% First run 107 100.0% 





* China includes Hong Kong and Taiwan 
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which constitutes 5 films more than the previous year. 

This decrease in the number of admissions for foreign films 
has been caused by a concurrent decrease in the size of the 
admissions for films imported from the U.S. and other 
countries. In the case of films imported from the U.S., 
although a greater number of films were released during the 
first half of 2004, the number of admissions and the size of the 
market share of such films have decreased. Furthermore, the 
number of admissions and the size of the market share of 
European, Chinese, and Japanese films have also experienced 
a setback. One particularly interesting development with 
regards to these foreign films has been the fact that the 
number of Japanese films screened in the first part of 2004 
was second only to the number of U.S. films screened. 
However, the number of admissions for these Japanese films 
has been disappointing to say the least. Overall, the market 
share of Korean and U.S. films combined reached a whopping 
98%, further cementing their standing as the predominant 
players in the domestic market. 


The distribution market is rocked by the 
meteoric rise of Show Box Inc. 

Cinema Service and Cj Entertainment, traditionally the 
Korean film industry’s two biggest distributors were forced to 
share their distribution markets with Show Box Inc. during the 
first half of 2004. Show Box Inc. , which distributed such films 
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THE Big Swindle 
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as <Taegukgi>, <The Big Swindle>, and <The President’s 
Barber> has grown rapidly to become one of the three main 
distributors in Korea. All in all, the company distributed 11 
films during the first half of 2004, accounting for 24.3% of the 
overall market share, while Cinema Service garnered 21.8% 
and C} Entertainment 19.6%. 

As far as the market share for Korean films is concerned, 
Show Box Inc. accounted for a robust 38.5% of the overall 
total while Cinema Service managed to get 35.2%. As such, 
these two companies combined accounted for 73% of the 


Table 3. Market share of distributors 





All films 

Distributors No. of Films | Admissions in Seoul | Market Share 
Showbox Inc. 5,698,878 24.3% 
Cinema Service 10 5,097,589 21.8% 
C) Entertainment 17 4,598,013 19.6% 


Warner Brothers Korea 





2,344,554 10.0% 
Twentieth Century Fox Korea 1,898,601 8.1% 


Korea Pictures 





1,278,563 5.5% 
779,607 3.3% 


Columbia 
620,411 2.6% 





321,724 1.4% 
Show East Co. 





191,395 0.8% 
Others 586,276 2.5% 
Total 


23,415,611 100.0% 


UIP 8 
Walt Disney/Buena + 
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Monthly ticket sales and present state of 














Korean films ; eo ee 
major box office films 
DeTIeuL BE OF ENTS | Rares nae ity SOU Maine Slate A look at the number of monthly ticket sales reveals how 
0 e e e e 
eons : es eee admissions, which had started to decrease in January, 

Cinema Service 10 5,097,589 35.2% . 

° recovered from March onwards and picked up steam as the 
CJ Entertainment 7 2,289,469 15.8% 
summer season appeared on the horizon. Moreover, the 

Korea Pictures 2 1,258,700 8.7% 

Show EaseCs 5 97.195 0.7% market share of Korea films increased remarkably from January 
Others 8 170,924 1.2% to March as a result of the success of <Silmido> and 
Total 38 14,488,751 100.0% <Taegukgi>, staggered in April and May, and actually 

decreased in June. Meanwhile, the market share of foreign 
films showed a trend in which the sluggishness of the first 
Foreign films 
quarter was made up for during the second one. 
Distributors No. of Films | Admissions in Seoul | Market Share 


Oo 


Warner Brothers 2,344,554 26.3% 


Table 4. Monthly changes in admissions 























CJ Entertainment 10 2,308,544 25.9% 
Twentieth Century Fox Korea 2 1,898,601 21.3% eel See Ap ane a 
Columbia 10 777,431 8.7% a 3,267,096 3,742,341 2,073,120 1,863,712 2,226,771) 1,315,711 14,488,751 
UIP 8 620,411 6.9% 
Montiymanet 24) 822,58 S72} 620/32 
Walt Disney/Buena 14 321,724 3.6% otal 
Quarterly 
Others 46 655,595 7.3% eats ae 72.6 49.6 61.9 
Total 103 8,926,860 100.0% Siarket share 





for a half-year ol 














market share for Korean films during the first-half of 2004. ececae. 1,967,145, 807,724 660,393, 1,395,959) 1,366,365, 2,729,274 8,926,860 
These results were also influenced by the success of Monty mare 76, «178 «= odst(i‘iBL«SCO*«‘“‘éwOLOCGS 
<Taegukgi> and <Silmido>. In the case of foreign films, 
Quarterly market a7 4 50.4 38 1 
Warner Brothers, CJ Entertainment, and Twentieth Century share 
Market share 


Fox Korea each garnered approximately 20% of the overall for a half-year 38.1 


market share. Total 5,234,241 | 4,550,065 2,733,513 3,259,671 | 3,593,136) 4,044,985 23,415,611 
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Arahan | My Little Bride 
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Monthly changes in admissions 
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Let us now take a look at the box office results for the first 
half of 2004. In terms of total box office receipts for January, 
<Silmido> and <Spirits of Jeet Keun Do-Once Upon a Time In 
High School> came in first and second respectively as far as 
Korean films were concerned. Meanwhile <The Lord of The 
Rings: The Return of The King> continued to top the charts for 
foreign films. In February, the month in which Korean films 
recorded their largest share of the market, films such as 
<Taegukgi>, <Mokpo, Gangster’s Paradise> and <Too 
Beautiful to Lie> attracted the attention of moviegoers, with 
this fascination continuing in March in terms of box office 
results. In April, <My Little Bride>, <The Big Swindle> 
<Arahan> went head to head with the <The Passion of the 


Table 5. Box Office Top 10 


Christ>. In the meantime, <The President’s Barber> and 
<Troy> were a hit with moviegoers in May. In June, however, 
<The Day After Tomorrow>, <Shrek 2>, and <Windstruck> 
proved to be big box office hits. 

When the market share of these major box office films is 
compared, the differences in the structure of Korean and 
foreign box office films becomes evident. As such, while the 
total number of admissions for the top 10 box office films was 
13,478,811, making up 57.6% of total admissions, there were 
a total of 11,591,374 admissions for the top ten Korean films, 
which amounts for 49.5% of total admissions, and 80.0% of 
Korean film admissions. Meanwhile, a total of 6,280,194 
admissions were sold for the top 10 foreign box office films, 
accounting for 26.8% of overall admissions, and 70.4% of 
foreign film admissions. As such, as admissions for foreign 
films were more evenly distributed, it is evident that the 
Korean film industry’s dependence on box office films is much 
higher than that of its foreign counterparts. Of course, it goes 
without saying that the success of <Silmido> and <Taegukgi> 
has greatly influenced these results. 

In conclusion, during the first half of 2004 the Korean film 
industry was led by <Silmido> and <Taegukgi>. This indicates 
that the dependence on the success of box office films, a 
genre in which less Korean films are usually produced than 
foreign ones, has deepened during this period. However, on 
































Order Title First Run Distributor Screens | Admissions in Seoul Admissions mn Admissions 
Seoul in 2003 nationwide* 
1 Taegukgi 2004-02-05 Show Box Inc. 110 3,509,563 11,746,135 
2 Silmido 2003-12-24 Cinema Service 83 2,567,826 694,174 11,081,000 
3 Troy 2004-05-21 Warner Brothers Korea 90 1,376,500 3,789,510 
Spirits of Jeet Keun Do-Once 
4 Upon a Time In High School 2004-01-16 CJ Entertainment 1,020,869 3,011,691 
5 The Passion of the Christ 2004-04-02 | Twentieth Century Fox Korea 940,311 2,486,600 
6 My Little Bride 2004-04-02 Korea Pictures 50 876,600 3,149,500 
J The Day After Tomorrow 2004-06-03 | Twentieth Century Fox Korea 67 866,319 2,952,700 
8 Shrek 2 2004-06-18 CJ Entertainment 85 787,031 2,870,000 
9 The Big Swindle 2004-04-15 Show Box Inc. 50 776,928 2,145,887 
The Lord of the Rings: 
10 The Return of The King 2003-12-17 C) Entertainment 105 756,864 1,221,545 5,960,000 


Korean Film Observatory 


A Review of the Korean Film Industry During the First-Half of 2004 


the positive side it is important to point out that these two time has come to establish a long-term based industrial 
films have contributed to increasing the size of the Korean film structure capable of continuously attracting new moviegoers. 
industry and to attracting new moviegoers. In this regards, the 


Table 6. Top 10 Korean Films 























Order Title First Run Distributor Screens | Admissions in Seoul pain an PUSS |ONs 

Seoul in 2003 nationwide* 
| Taegukgi 2004-02-05 Show Box Inc. 110 3,509,563 11,746,135 
2 Silmido 2003-12-24 Cinema Service 83 2,567,826 694,174 11,081,000 
3 ga le aerate 2004-01-16 CJ Entertainment 1,020,869 3,011,691 
4 My Little Bride 2004-04-02 Korea Pictures 876,600 3,149,500 
5 The Big Swindle 2004-04-15 Show Box Inc. 50 776,928 2,145,887 
6 Arahan 2004-04-30 Cinema Service 87 756,000 2,050,000 
J Windstruck 2004-06-03 | | Love Cinema, C| Entertainment 75 665,531 2,205,000 
8 The President’s Barber 2004-05-05 Show Box Inc. 65 661,957 2,001,301 
9 Mokpo, Gangster's Paradise | 2004-02-20 Korea Pictures 32 382,100 1,795,700 
10 Too Beautiful to Lie 2004-02-20 Cinema Service 43 374,000 1,204,000 

















Table 7. Top 10 Foreign Films 























Order Title First Run Distributor Screens | Admissions in Seoul Ean wal orion 

Seoul in 2003 nationwide* 
] Troy 2004-05-21 Warner Brothers Korea 90 1,376,500 3,789,510 
2 The Passion of the Christ 2004-04-02 | Twentieth Century Fox Korea 56 940,311 2,486,000 
3 The Day After Tomorrow 2004-06-03 | Twentieth Century Fox Korea 67 866,319 2,805,600 
4 Shrek 2 2004-06-18 CJ Entertainment 85 787,031 2,400,000 
5 aoe 2003-12-17 CJ Entertainment 756,864 1,221,545 5,960,000 
6 The Last Samurai 2004-01-09 Warner Brothers Korea 478,000 1,258,950 
7 Something’s Gotta Give 2004-02-13 Warner Brothers Korea 29 411,765 640,830 
8 Love Actually 2003-12-05 UIP Korea 4] 242,833 697,167 1,887,000 
9 Paycheck 2004-01-20 CJ Entertainment 35 230,000 576,000 
10 Peter Pan 2004-01-16 Columbia Tristar 38 190,571 694,782 

















Note: The box office results were based on admissions in Seoul. 
* Admissions nationwide were estimated based on the box office results provided by Show Box Inc. Cinema Service, Korea Pictures, Warner Brothers Korea, and Columbia Tristar. Data 
on admissions for all other films was provided by Cine 21. 


Table 8. Korean Films released during the first half of 2004 


Number First Run Distributor Production Rating ite — 500k. oo 


Previously released 1 Old Boy 2003-11-21 Show East Co. Show East Co. Over 18 1,140,000 32,921 


Previously released 2. Happy Naked Christmas 2003-12-17 Tube Entertainment | Tube Entertainment Over 15 210,661 7,924 
Previously released 3 Silmido 2003-12-24 Cinema Service Cinema Service Over 15 694,174 | 2,567,826 
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Number Title First Run Distributor Production Rating eae a aaa _ sok. 
Lost In The South Mission: 
Previously released 4. 2003-12-31 Showbox Inc. Showbox Inc. Over 15 33,220 «211,332 
Going Home 
irits of Keun Do- 
1 oo. ° ject ae one 2004-01-16 CJ Entertainment Sidus Corporation Over 15 1,020,869 
pon a Time In High School 
Z 100 Days With Mr. Arrogant 2004-01-16 Cinema Service Poibos Over 12 351,500 
3 Ice Rain 2004-01-16 Showbox Inc Koo & Film Inc. pala 80,212 
admission 
, General 
4 Au Revoir, UFO 2004-01-30 Tube Entertainment Uri Film 8 28 65,000 
admission 
5 Spy Girl 2004-01-30 Showbox Inc. M3 Entertainment Over 12 32,884 
6 Taegukgi 2004-02-05 Showbox Inc. KangJeGyu Films Over 15 3,509,563 
Magic Poli Igari | 
7 Oe — id 2004-02-13 Columbia Tristar To To Entertainment ana 16 2,176 
and Okdongja admission 
8 A Smile 2004-02-13 Miso Films Miso Films Over 15 613 
9 Too Beautiful to Lie 2004-02-20 Cinema Service SeaSun Film Over 12 374,000 
10 Mokpo, Gangster's Paradise | 2004-02-20 Korea Pictures Keyweck Seedae Over 15 382,100 
11 Desire 2004-02-20 Myung Film Myung Film Over 18 542 
12 Samaritan Girl 2004-03-05 Show East Co. Kim Ki-duck Film Over 18 64,274 
13 Who’s Got the Tape? 2004-03-12 C} Entertainment CK Pictures Over 15 133,407 
14 Mr.Handy 2004-03-12 Cinema Service Zenith Entertainment | Over 12 341,000 
15 Repatriation 2004-03-19 Indie Story, Art Plus PURN Production Over 12 19,202 
16 Dance With Solitude 2004-03-19 | Show Box Inc., Pungfilm | = Masulpiri Pictures Over 15 13,459 
’ ; ; General 
17 When | turned Nine 2004-03-26 Cinema Service HwangkKiSung Films oo 129,800 
admission 
Fath d Son: 
18 ee ee : 2004-03-26 CJ Entertainment Corea Entertainment Over 15 227,000 
The Story of Mencius 
19 The Wolf Returns 2004-04-01 | Show Box Inc., Pungfilm Genesis Pictures Over 15 51,624 
20 My Little Bride 2004-04-02 Korea Pictures Culture Cap Media Over 12 876,600 
21 Dance With the Wind 2004-04-09 Cinema Service Film Mania Over 15 112,463 
22 The Big Swindle 2004-04-15 Show Box Inc. Sidus Corporation Over 18 776,928 
23 Liar 2004-04-23 CJ Entertainment C & Film Over 18 88,757 
24 Arahan 2004-04-30 Cinema Service Fun&Happiness Film Over 12 756,000 
25 Woman is the Future of Man, 2004-05-05 CJ Entertainment Mirashin Korea Over 18 148,174 
26 The President’s Barber 2004-05-05 Show Box Inc. Chungeorahm Film Over 15 661,957 
27 Raging Years 2004-05-21 Cinema Service Taehung Pictures Over 15 196,000 
28 Clementine 5004-05-21 Enter Mode Pearl Star Pictures Over 15 35,013 
| Love Ci 
29 Windstruck 2004-06-03 aie: i Film Over 15 665,531 
CJ Entertainment 
30 Face 2004-06-11 Cinema Service Taewon Entertainment | Over 15 135,000 
31 The Ghost 2004-06-17 Show Box Inc. Popcorn Film Over 12 236,545 
32 Someone Special 2004-06-25 Cinema Service Film It suda Over 15 134,000 
33 A Wacky Switch 2004-06-25 Lotte Cinema White Lee Production Over 15 40,824 
General 
34 My Mother, The Mermaid 2004-06-30 CJ Entertainment Now Film oct 44 5,731 
admission 
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Korean Film Exports Results from 


the First Half of 2004 





he results for the first half of 2004 reveal that Korean film exports have continued the 
Tie trend that began in 2003. According to statistics compiled by the Korean Film 
Council (KOFIC), which were based on data provided by international sales companies, 111 
Korean films were exported to 39 countries during the first half of 2004, earning a grand total 
of US$ 32,520,150 in contract prices. Astoundingly, the results for the first half of this year 
surpass not only the totals for the first half of 2003, when US$ 14,916,000 was amassed, but 
the totals for all of 2003 (US$ 30,979,000). Moreover, the average export price per film has 
increased at a steady pace as well. 





Table 1. Korean film exports by region during 














Old Boy the first half of 2003 and 2004 (Unit: USS) 
Exported Amount 
pecion Rate of 
d First Half Market First Half § Market) Increase 
of 2003 Share of 2004 Share 

Asia 10,062,500 | 67.5% | 25,454,700 78.3%) 153% 
North America 779,500 5.2% 1,591,000 4.9% |} 104% 
South America 23,000 0.2% 80,000 0.2% | 248% 
Europe 3,626,000 | 24.3% 5,108,700 15.7% | 41% 
Oceania - 0% 87,500 0.3% - 
Others 425,000 2.8% 198,250 0.6%) -53% 

Total 14,916,000 «32,520,150 
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TAE Eun-jung 
International Promotion Department (ejtae@ kofic.or.kr) 


Untold Scandal 


In addition to the expansion of international markets that has occurred over the last few 
years, Korean films have also become more adroit at drawing interest from the general 
populace, which has in turn resulted in increased success at the box office in many foreign 
markets. In the first half of this year two major Korean films <Old Boy> (directed by PARK 
Chan-wook) and <Woman is the Future of Man> (directed by HONG Sang-soo) were 
selected for the competition section at the 57th Cannes Film Festival. <Old Boy>’s winning of 
the festival’s Grand Prix created a positive buzz that in great part helped spur Korean films on 
to the success they have enjoyed so far this year. 

The results for the first half of 2004 reveal that Asia has once again become the dominant 
market as far as Korean film exports are concerned. As such, while in 2003, the proportion of 
exports to North and South America as well as Europe increased, the traditionally 
predominant Asian market experienced a slight decrease in export volume. However, the 
traditional balance has been restored in the first half of 2004, as the Asian region has once 
again become the largest market by far for Korean film exports. This trend can be explained 
by the fact that although interest in Korean films is growing worldwide, it has reached fever 
pitch in Asia. For instance, while films such as <Silmido>, <Taegukgi>, and <Untold Scandal> 
came out in wide release in Japan, an extensive promotion campaign was employed when 
<Windstruck>, a film in which the Hong Kong based EDKO Film Co., Ltd. invested, was 
simultaneously released in Hong Kong and mainland China. 


1) The statistics tabulated by KOFIC are based on contract prices, for which data was provided by individual international sales 
companies. As a result, there may exist considerable differences between these figures and actual receipts. KOFIC is working to 
improve the procedures and standards used to compile its statistics in order to bring them more into line with actual receipts. 
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Korean Film Exports Results from the First Half of 2004 


Korean film exports by region during the first half of 2003 


South 
America 


Others 2.8% 


_ > Asia 


© North America 


~ South America 


©) Europe 
© Others 


Table 2. Korean film exports by country during 
the first half of 2003 and 2004 





Exported Amount 


(Unit: US$) 


Rate of 

















Country First Half First Half = Market’ Increase 
of 2003 of 2004 
Japan 7,990,000 53.6% | 22,401,000 68.9% 180% 
U.S.A. 779,500 5.2% 1,591,000 4.9%) 104% 
Germany 919,000 6.2% 1,533,000 4.7%) 67% 
England 256,500 1.7% 935,000 2.9% 265% 
Hong Kong 263,000 1.8% 508,000 1.6%) 93% 
Others 4,708,000 5,552,150 17%| 18% 
Total 14,916,000 32,520,150 


2004_Summer_No.12 





Windstruck 


Korean film exports by region during the first half of 2004 
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The overall increase in the amount of Korean film exports by region and country that has 
occurred during the first half of 2004 is indeed an encouraging sign. However, the fact that 
such a large portion of these films’ profit margins emanate from one region is not a desirable 
development. Moreover, the majority of this success has been had in Japan, a country that is 
currently experiencing a Korean Wave (Hallyu-the name ascribed to the strong popularity of 
Korean entertainment across Asia) and this success has been limited to a few major films. In 
the long run, this kind of situation could obstruct the growth of Korean films and their further 
advance into international markets. Accordingly, the diversification of export markets remains 


a problem that needs to be resolved. 
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Analysis of 


the Characteristics and Changes 
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rom 1999 to 2003 the Korean Film Council carried out a 
FR of the characteristics and changes in moviegoers’ 
preferences in the Seoul area, with the responsibility for the 
survey entrusted to Research Plus, a leading domestic polling 
company. As part of this survey 800-1,000 men and women 
aged 14-49 who resided in the Seoul area were polled. The 
survey was carried out every year from the end of November 
to the beginning of December, and both telephone surveys 
and interviews were employed. The main focus of this survey 
over the years has been basic film consumption indicators, 
movie-going preferences, and movie-going behaviors. 

To investigate the basic film consumption indicators, 
questionnaires were handed out which dealt with such topics 
as film attendance during the previous year; the average 
number of films seen a year; and the average number of films 
viewed in each region of Seoul. As far as the movie-going 
preferences were concerned, the survey included questions on 
such topics as participants’ favorite film genres, what kind of 
films they actually went to see, and their country of origin 
preferences in terms of films. Meanwhile, the survey of movie- 
going behaviors included questions related to such subjects as 
the reasons for selecting the films the participants’ chose to 
see, the criteria employed in the selection of films, which form 
of media was used to obtain film-related information, as well 
as questions related to the preferred time to see movies and 
whom they would prefer to see them with. The survey also 
included questions on which methods participants’ used to 
purchase and preorder tickets. As such, through this selections 
of topical and salient issues related to the film industry, the 
survey was able to successfully probe the preferences of 
Korean moviegoers. 

The results of this five-year survey (1999-2003) on the 
characteristics and changes in Korean moviegoers’ preferences 
in the Seoul area can be summarized as follows. 
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1. Basic film consumption indicators 


Increase in the attendance rate and average number of 
films viewed 


With regards to the question, “Did you attend a movie 
during the previous year?”, as can be seen from <Table 1>, 
the ratio of respondents who answered in the affirmative has 
gradually increased. In fact, the attendance rate increased 
from 63% of survey respondents in 1999 to 77% in 2003, 
while the average attendance rate for the entire five-year 
period was 67%. 

This increase in the attendance rate is also reflected in the 
increase in the average number of films the respondents 
viewed a year. In this regards, the average annual number of 
films seen by the respondents increased from 3.79 films in 
1999 to 6 films in 2003, with the annual average number of 
films seen for the entire five-year period being 4.9 films. 

Meanwhile, the average number of films viewed by those 
who actually attended films during this five-year period rose 
by 1.5 films. This translates into an average of film 6.3 films 
viewed in 1999, 8.3 films seen in 2002, and 7.8 films attended 
in 2003, with the latter being somewhat of a drop off from the 


previous year. 


Table 1. Attendance rate and average number of films viewed 


1999 2000 2001 2002 2003 Average 
Attendance Rate (%) 62.6 58.3 68.0 77.0 | 66.58 





Average number of films 
viewed a year (All respondents) 3.97 3.93 4.85 | 5.59 | 6.00) 4.87 
Average number of films viewed 
a year (Respondents who actually 6.34 6.75 7.14 8.33 7.79) 7.27 
went to the movies) 


Average number of films viewed 
3.5 | 3.9} 4.2*| 3.38 


per person (Population in the 25 2.8 
Seoul area ) 
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Comparison with the increase in overall annual film 
Attendance Rate admissions 


This increase in the attendance rate and in the average 
number of films viewed is also supported by data relating to 
the actual increase in overall annual film admissions. As can be 
seen from <Table 2>, the number of admissions in Seoul has 
continuously increased over the last five years. This increase 
was particularly sharp in 2001 and 2002 when the number of 
1999 2000 2001S 2002 2003 admissions rapidly increased by 27% and 16% respectively 

—, over the previous year. Although this trend slowed significantly 
in 2003, the overall increase in total admissions that has 
occurred over the last five years clearly proves the quantitative 


pvetage numer or Milns veWela eal growth enjoyed by the Korean film industry during this period. 


Table 2. Film admissions in Seoul and nationwide (people, %) 


1999 2000 2001 2002 2003 
25,270,006 | 27,463,315 | 34,983,217 40,767,729 43,193,292 


5.4 8.7 27.4 16.5 5.9 
Nationwide | 54,721,308 64,620,000 | 89,363,773 105,137,723 119,475,309 


Rate of Increase 17.7 13.6 






Seoul 


Rate of Increase 
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= Average number of films viewed a year Film admissions in Seoul and nationwide 


(Respondents who actually went to the movies) 


e Average number of films viewed a year (All respondents) 140,000,000 


“ Average number of films viewed per person 


(Population in the Seoul area ) 120,000,000 





aplmuoneN 


100,000,000 


With regards to this increase in the average number of films 80,000,000 
attended, similar totals were also uncovered when the total 60,000,000 
number of admissions was divided by the size of the 40,000,000 Towers sf 
population in the Seoul area. Overall, Seoulites on average anne 
went to see 2.5 films in 1999 and 4.3 films in 2003, thus =a Sue Na | Ge Gee 
revealing a gradual increase in terms of the number of films iyeat) 





viewed. 


15 Korean Film Observatory 


Analysis of the Characteristics and 


Changes in Korean Moviegoers’ Preferences 





Analysis of the average number of films viewed by 
gender and age 


An analysis of the number of films viewed by gender and 
age reveals how the quantitative growth enjoyed by the 
Korean film industry over the last five years has been in great 
part fueled by males aged 14-18 and females aged 24-29. 
The analysis of the number of films viewed by gender 
indicates that while the number of films viewed by female 
moviegoers has continuously increased, the number of films 
viewed by male moviegoers has, despite increasing overall, 
tended to fluctuate more. This phenomenon is well exhibited 
in <Table 3> 


Table 3. Number of films viewed by gender 


(overall respondents, number of films) 


1999 2000 2001 | 2002 | 2003 | Average 


Male 4.76 





Female 6.4) 4.98 





Number of films viewed by gender 


(overall respondents, number of films) 


7.0 ™ Female 
60 © Male 
5.0 

4.0 


3.0 


1999 2000 2001 2002 2003 
(year) 


On the other hand, an analysis of the number of films 
viewed by age group results in clearly identifying which of 
these age groups, both male and female, have played the 
leading role in increasing the total number of admissions. In 
the case of female moviegoers, women aged 19-23 on 
average went to see 11 films in 2003. Moreover, the average 
annual number of films viewed by women in this age group 
during the entire five year period was 10.5 films, making this 
by far the most active age group in terms of film attendance. 
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However, the most remarkable increase over this five-year 
period was recorded by women aged 24-29, who went from 
seeing an average of 5.8 films in 1999 to seeing an average of 
12 films in 2003, which was higher than the average for the 
19-23 age group for that year. 

Meanwhile, as far as male moviegoers are concerned, men 
aged 19-23 were the ones found to go to the movies most 
often, attending an average of 8.5 films in 2003, and of 7.5 
films a year for the entire five-year period. Nevertheless, the 
group composed of those aged 14-18 has also displayed an 
outstanding rate of increase. As such, while the average 
number of films viewed by those belonging to this age group 
was only 3.9 in 1999, it increased to 7.6 in 2003, thus 
reaching a level nearly on par with the age group composed 
of those aged 19-23. 

Accordingly, the increase in total admission enjoyed by the 
Korean film industry has been led by female moviegoers in 
their late 20s and male moviegoers in their late teens. In 
addition, although this has occurred at a slower pace, the size 
of the audience made up by those in their 30s-40s has 
gradually increased, thus further propping up the growth of 
the Korean film industry. 


Table 4. Average number of films viewed by 
female moviegoers in each age group 


1999 2000 | 2001 | 2002 | 2003 Average 
Female moviegoers 3.9 4.3 4.98 





14-18 3.3, 47) 48) 7.4) 5.7) 5.18 
19-23 10.0 11.3) 80) 12.0) 11.3 | 10.52 

















24-29 5.8, 62) 67) 9.9, 12.0) 8.12 
30-34 Z| lef 3.00 
35-39 1.9; 1.8) 2.2) 2.4) 2.5) 2.16 
40-49 1.3 20 2.34 














Table5. Average number of films viewed by 
male moviegoers in each age group 

1999 2000 2001 2002 | 2003 | Average 

Male moviegoers 40 36 54 52) 56) 4.76 

14-18 39 40 4.7 69 7.6) 5.42 

19-23 61 5.1 90 88 7.50 

24-29 69 5.7 87 7.9 82. 7.48 

30-34 5.0} 4.5| 5.2] 5.1 5.20 

35-39 13°18 20 30 34) 2.30 

40-49 11) 1.3] 21] 1.8 1.74 
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Changes in the percentage of total admissions 


accounted for by each area 


<Table 6>, which separates Seoul according to the main film 
viewing areas, exhibits the percentage of total admissions 
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accounted for by each area. This table clearly reveals how the 
old practice of flocking to the downtown Gangbuk area to see 
a movie has begun to break down as people increasingly 
attend movies in other parts of Seoul. As such, while the 
percentage of overall admissions sold in the downtown areas 
such as Jongno has decreased every year from a high of 50% 
in 1999, the ratio of admissions in other areas has increased, 
with areas such as Samseong and Gangbyeon leading the way 
with regards to this decentralization process. 

This decentralization phenomenon, which has come to the 
forefront despite an increase in total admissions, has arisen as a 
result of the ability of new multiplex screens to absorb 
filmgoers residing in the Gangbyeon, Samseong, Guro, and 
Mok-dong areas. Increasingly, these multiplex screens appear 
to have become resident-friendly facilities that attract local 














moviegoers. 

Table 6. Changes in the percentage of total admissions 
accounted for by each area (ratio of total admissions, %) 
1999 | 2000 | 2001 2002 | 2003 
Downtown (Jongno) 47.2 | 354 36.1 30.7 | 20.5 
Gangbyeon 12.6 9.3 9.8) 11.5 | 11.5 
Samseong - - 90 11.2) 15.6 
Yeongdeungpo/Gangseo 15.9 | 10.5 8.7 11.7 | 10.1 
Gangnam/Seocho 19.8 | 12.5 | 11.2 8.8 
Sinchon 7.2 9.4 6.3 a7 4.5 
Songpa a7 8.1 1.8 1.0 3.9 
Gangdong 3.7 ZZ 2.2 
Others/suburb areas 11,2 75 12.1 14.8 | 22.9 
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2. Changes in movie-going preferences 
Changes in genre preferences 


Although the Korean film industry has managed to develop 
at a rapid pace over the last few years as a result of the 
increase in the number of admissions and the box office results 
of Korean films, some have pointed out that the preference for 
comedy films has reached troublesome proportions. However, 
according to the 1999 survey of the characteristics and 
changes in Korean moviegoers in the Seoul area’s preferences, 
only 11.3% of respondents answered that they preferred 
comedy films. Rather, 37.1% of moviegoers exhibited a 
preference for action films, in other words, Hollywood films. In 
fact, comedy films were found to be less popular than 
melodramas, thrillers, and mysteries. 

No major change in preferences was recorded in 2000. 
However, this phenomenon began to be reversed in 2001 
when 27.4% of the survey respondents answered that they 
preferred comedies, while 25.5% answered that they 
preferred action films. If we look at the top five films released 
in 2001, all of which garnered admissions of over 200,000 
people in the Seoul area, four of these <My Sassy Girl>, <Kick 
the Moon>, <My Wife Is A Gangster>, and <Hi, Dharma> 
were comedies, with the exception to this rule being the 
action movie <Friend>, which finished first at the box office in 
2001. The popularity of comedy films continued in 2002, with 


Table 7. Genre preferences 


(moviegoers, %) 

















1999 2000 2001 2003 Average 

Action 37.1 31.1 25.5 24.4 27.08 
Melodrama 18.2 14.8 17.9 13.7) 18.8 | 16.68 
Comedy 11.35 9.3 27.4 18.94 
Mystery/Thriller 13.2; 9.9} 63} 7.1) 10.1} 9.32 
Horror 36 35) 2.9 3.30 
SF/Fantasy 94 84 40 11.8) 89) 8.50 
Human drama - 15.2) 11.7 9.34 
Erotica - 05 06) 0.7) 24) 0.84 
Artistic film 37) 39) 29 2.88 
Animation 15,510) 05) 42) 2.8) 2.00 
Other 20 24) 0.3 0.0) 1.12 
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29.2% of respondents identifying it as their favorite genre. 
Accordingly, comedies such as <Marrying the Mafia>, <Jail 
Breaker>, <Sex Is Zero>, and <Wet Dream> proved to be box 
office hits. 

Unlike comedies, the preference for action films has 
experienced a downward trend. As such, while in 2002 the 
preference for comedies reached its peak, the preference for 
action films reached its lowest level in five years. 

Korean moviegoers preference for comedies, a genre which 
has often been panned for its lack of artistic value, has helped 
to increase the number of overall admissions and invigorate 
the market share of Korean films. Another important 
development has been Korean moviegoers preference for 
Korean films over American ones since 2001. The growing 
popularity of Korean comedies has greatly helped to enhance 
moviegoers who had previously only been interested in 
Hollywood films, in the form of action blockbusters, 
impression of Korean films, and created an awareness of 
Korean films’ entertainment value. 

A part of the answer to the question, “will moviegoers and 
film producers preferences have a positive effect on the 
development of the Korean film industry?” can be ascertained 
from the 2003 survey of genre preferences. 2003 saw 
moviegoers’ preference for comedy films decrease to 17.5%, 
making it the third most popular genre after action films 
(24.4%) and melodramas (18.8%). Although comedies such 
as <My Tutor Friend>, <Hwangsanbeol>, <Oh! Brothers>, <My 
Teacher, Mr. Kim> were popular in 2003, other films such as 
<Memories of Murder>, <Untold Scandal>, <Old Boy>, <A 
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Tale of Two Sisters> also succeeded at the box office, thus 
further encouraging the growth of Korean films. 


A marked change in film country of origin preferences 
since 2001 


One of the most dramatic developments found in the 
results of the surveys conducted over the last five years has 
been moviegoers’ changing preferences in terms of films’ 
country of origin. When asked in 2003, “which country’s films 
do you prefer?” 40.78% answered Korean films while 41.98% 
responded that they preferred U.S. Films, thus revealing near 
parity in terms of market share. Here it is important to point 
out that only the primary answer was included in the survey. 

This astounding turn of events is even more evident when 
we consider that in 1999 and 2000 only 21.6% and 26.4% of 
respondents respectively answered that they preferred Korean 
films. Meanwhile, the number of respondents claiming that 
they preferred U.S. Films during these two years was 54.2% 
and 50.8% respectively. This ongoing and rapid change in 
preferences began in earnest in 2001, when 49.8% of 
respondents were found to prefer Korean films while only 
37.6% opted for U.S. Films. In the ensuing years, the 
preference for Korean films has remained at in excess of 50%, 
while the preference for U.S. films has stagnated at 30%. 

A comparison of film country of origin preferences in the 
Seoul area and of the overall market share for films reveals a 
connection between the two, at least to some degree. If we 
look at <Table 9>, we see that the percent of the market 
garnered by individual countries over the last 5 years has 


Table 8. Film country of origin preferences 


(moviegoers, with only the primary answer reflected, %) 


1999 2000 2001 2002 2003 Average 
Korean films 21.6 26.4 52.1 40.78 








U.S.A. films 54.2 50.8) 37.6 31.1 36.2 41.98 
European films 2.55; 2.5} 2.8} 2.9} 3.1] 2.76 





Hong Kong films 5.7} 5.0) 2.7) 1.2) 2.8) 3.48 
Artistic films 
(regardless of country of origin ) 6.5 129 5.9 81) 47 7.62 


Other films 95 24 1.1] 3.38 
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undergone a remarkable change since 2001, with the market 
share for Korean films, which had long remained well below 
30%, increasing to over 40% in 2001 and 50% in 2003. 

Nevertheless, this reversal of fortune experienced by Korean 
and U.S. films in terms of popularity, as reflected in the survey, 
has not been perfectly reflected in the size of their market 
shares. Due to the increase in the preference for Korean films, 
and in their actual market share, the market share of U.S. films, 
which used to account for in excess of 55%, did drop to 
46.4% in 2001 but remained at the 40% level until 2003. 
Moreover, while the market share of U.S. films was larger than 
that of Korean films until 2002, this changed in 2003. All in all, 
when the results for the last five years are tabulated and 
averaged out, U.S. films have enjoyed a significantly larger 
share of the market than their Korean counterparts. 

This difference can be attributed to the fact that moviegoers 
who claimed to prefer Korean films also paid to see U.S. films, 
thus indicating that foreign films have also benefited from the 
growth of the Korean film industry. 


Table 9. Market share by country 


(Seoul area, %) 


1999 | 2000 | 2001 | 2002 2003 Average 
Korea 35.8 | 32.0) 46.1 | 45.0 49.4 41.7 





U.S.A. 56.3 | 55.0) 46.4 | 48.8) 43.5 50.0 





Europe 2.0} 1.2} 5.2) 1.3] 0.8] 2.1 
China (includes H.K.) 2.2, 34) 08) 14 = 2.5 251 
3.1) 74) 14 














Japan ’ 32 30 3.6 
Others 06 1.0 > 01) 03 08 0.6 
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The increase in the number of moviegoers, the 
preference for Korean films, and the Korean film 
industry 


Over the last 5 years, the Korean film industry has 
experienced a quantitative growth as a result of the increase in 
the number of Korean moviegoers and in the average number 
of films viewed per person. The main factors behind this 
increase in the preference for Korean films and in the size of 
their market share have been the following: The change that 
has occurred in moviegoers’ perception of Korean films 
following the commercial success of <Shiri> in 1999. 
Moreover, this change in perception has been accompanied 
by an injection of financial capital into the film industry. 
Another factor behind this sharp increase in the number of 
moviegoers has been the emergence of Multiplex Screens. 
What has also helped has been the fact that an increasing 
amount of institutional and policy support have been provided 
to help promote the Korean film industry. Finally, the last few 
years have seen a large corps of young and talented, as well as 
well-educated, film producers and crew members enter the 
business. As a result of all these factors, the Korean film 
industry has been able to produce films that have resonated 
with the public. 

However, as can be seen in <Table 10>, which charts the 
number foreign and Korean films produced, imported, and 
released over the last few years, the number of Korean films 
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produced has not grown fast enough to satisfy the demands 
of a growing domestic film industry. In fact, while the number 
of Korean films released over the last 5 years has remained 
stagnant, the number of foreign films has also decreased since 
2000. As such, overall, the total number of films released over 
the last 5 years has been on a downward slope. 

Under these circumstances, the increases in the number of 
moviegoers and in the average number of films viewed per 
person have contributed to stemming the further decline of 
U.S. films share of the market, which has leveled off at 
approximately 40% of the overall market share. As a result, the 
rapid change in the preference for Korean films over and U.S. 
ones has not been reflected in their actual market share. 


Table 10. Number of Korean and foreign films produced, 


imported, and released 


Korean films 


Foreign films 


Total number of 


Year . 
films released 


Films Films No. of films — No. of films 
Produced Released = imported released 
1999 





49 42 348 233 275 
2000 59 62 427 277 339 





2001 65 52 355 228 280 
2002 78 82 266 192 274 


2003 80 65 271 175 240 














3. Movie-going behaviors 


Increased role of the Internet as the medium to obtain 
film-related information 


<Table 11> exhibits moviegoers methods of acquiring film- 
related information. A look at the results for the last five years 
reveals that overall, newspapers and the TV have been the 
most powerful media outlets. However, the identity of the 
most influential media has changed during these five years. 

As seen in <Table 11>, when asked, “Where do you usually 
acquire your film-related information from?”, in 1999 37.4% 
of the respondents answered from newspapers; however this 
number dropped to only 18.3% in 2003, with a steady 
decrease recorded for every year prior to that as well. The 
media which has experienced the largest upswing has been 
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the Internet. While only 10.2% of respondents claimed that 
they acquired their film-related knowledge from the Internet in 
1999, this total reached 24% in 2003, coming in second only 
second to TV, which has now become the main source of film- 
related information for Korean moviegoers. 


Table 11. Methods of acquiring film-related information (moviegoers, %) 


1999 2000 2001 2002 2003 Average 





TV 23.4) 21.9 28.1 | 21.4) 26.6 | 24.28 
Internet 10.2, 17.7, 19.3 | 25.6 24.0 | 19.36 





Surrounding people 15.4, 18.9 14.2) 19.5 20.0 | 17.60 
Newspaper 37.4 32.0) 29.8) 26.5) 18.3 28.80 
3.2, 8.1 


Film posters 64) 46 54 5.54 














Magazines 70° 44 #29); 3.1) 2.9) 4.06 
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Changes in the preferred time to view films: From 
Saturdays to weekdays and Sundays/ holidays 


<Table 12> displays Korean moviegoers preferred time to 
attend movies. Since 2001, a marked change has been 
witnessed with weekends becoming less popular than they 
used to be. This is a marked change from the period spanning 
from 1999-2001 when Korean moviegoers preferred to go to 
the movies on Saturdays, followed by weekdays and then 
Sundays and holidays. 

However, since the 2001 survey, in which 41.1% of 
respondents answered that they preferred to go to the movies 
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on Saturdays, things have changed rapidly. In the 2002 
survey, weekdays came in first with 30.9%, despite the fact 
that Fridays were added to the survey from 2001 onwards. 
This was followed respectively by Sundays and holidays at 
26.4% and Saturdays at 25.2%. In 2003 however, Sundays 
and holidays was the most popular answer, followed by 
weekdays and Saturdays. 

This change in the preferred time to view films, from 
Saturdays to Sundays/ holidays or weekdays, is closely related 
to the introduction of the 5-day workweek and the flexible 
work schedules that have become more common since 2001. 
Moreover, Korean moviegoers have changed their preferred 
time to view films from afternoons or evenings after work on 
Saturdays, to weekdays or Sundays, now that Saturdays have 
become a holiday for so many. 


Table 12. Changes in preferred time to view films (moviegoers, %) 


1999 | 2000 | 2001 2002 | 2003 





Sunday/Holidays 27.7 | 265 245 264 | 34.9 
Weekdays 29.5 | 27.3 | 26.2 | 30.9 | 30.7 





Saturdays 37.1 | 39.8 | 41.1 | 25.2 | 22.1 
Fridays 4.4 3.6 
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4. Characteristics of Korean moviegoers’ 
preferences and the implications of these 
changes 


Structural changes within the Korean film industry 


The results of the surveys on the characteristics and changes 
in Korean moviegoers in the Seoul area’s preferences carried 
out from 1999 to 2003 prove that the Korean film industry 
has indeed grown during this period. This fact is also 
corroborated by the fact that there has been an increase in the 
number of people who attend movies and in the average 
number of films viewed per year. This phenomenon is 
consistent with the increase in total admissions and in the 
number of films viewed per person that occurred during the 
same period. Male teenagers and women in their late 20s 
have provided the main impetus for this growth in the 
number of admissions. Moreover, an increasing number of 
people in their 30s and 40s have begun going to the movies. 

Movie theaters, which used to be concentrated in the 
downtown area around Jongno, has been decentralized as a 
result of the increasing number of Multiplex Screens in areas 
like Gangnam, Gangbyeon, and other parts of Seoul, which 
has resulted in a more even distribution of movie theaters. This 
increase in the number of Multiplex Screens has contributed 
to the creation of a resident-friendly viewing culture. 

Impact of these changes in Korean moviegoers’ preferences 
on the production of films 

Rapid changes have occurred in terms of Korean 
moviegoers’ film preferences over the last 5 years, with these 
changes especially visible in film genre and film country of 
Origin preferences. While the dominance of action films, 
melodramas, and comedies has continued, the popularity of 
the action and comedy genres has fluctuated. Comedies, 
which were the most popular genre in 2001, dropped in 
popularity in 2003. Meanwhile, action films have regained 
some of their previous luster. It is expected that the film 
production structure will in the future change towards a 
further diversification of genres. As such, various films, that is 
to say, those that are of a superior quality, will vie for the 
attention of moviegoers as the over-concentration on a 
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specific genre eases. 

A rapid change in the ratio of respondents who prefer 
Korean films has emerged since 2001. As such, while only 
20% of respondents answered that they preferred Korean 
films in 1999, this number increased to reach in excess of 50% 
in 2002 and 2003. Meanwhile, the preference for foreign films 
has remained at the 30% level since 2001. 


Impact of these changes in Korean moviegoers’ 
preferences on the marketing of films 


Korean moviegoers have displayed a tendency to select the 
films they want to see based on the film’s story, and on word 
of mouth. Increasingly, they are using the TV and the Internet 
as their means of acquiring film-related information. 
Meanwhile, the influence of newspapers, which had 
traditionally been used as the tool to acquire film-related 
information, has rapidly decreased. The growth of the Internet 
as a means of collecting film-related information has been 
nothing short of outstanding. In particular, the majority of 
moviegoers who went to see more than 10 films a year were 
found to have actively used the Internet to gain information 
about the films they attended. Therefore, online advertisement 
geared towards such moviegoers should be actively 
promoted. Increasingly, Korean moviegoers have a tendency 
to go to the cinema on Sundays and holidays, rather than on 
Saturdays. This has been caused by the changes in the usage 
of leisure time on the weekends, changes that have emerged 
as a result of the introduction of the 5-day workweek and of 
flexible work schedules. 


¢ Research Plus, Annual Survey on the characteristics and 
changes in Korean moviegoers preferences, www.kofic.or.kr 
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R-Point 


tO lE / Al-po-in-t 
2004, 35mm, 1.85:1, color, Dolby SRD 
Directed by KONG Soo-chang 
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SYNOPSIS 

1972, at the end of Vietnam War, the only survivor of 
the battle out of 200 soldiers suffers from nightmares. 
But his request to return to headquarters is cancelled 
but the CID commander orders him on a secret search 
operation. Just like the other day, the transmitter at the 
base camp receives a screaming sound "donkey three 
zero..." It's from the 18 soldiers dispatched six months 
before to an operating area named "Romeo Point" who 
were thought to be dead. The purpose of this secret 
search operation is to gather evidence on the missing 
soldiers. 


Main Cast KAM Woo-sung, CHOI Tae-in 
Exec. Producer JANG Yoon-hyun 
Producer CHOI Kang-hyuk 
Cinematography SUK Hyung-jing 


PRODUCTION INTERNATIONAL SALES 

C & Film Cinema Service 

271-17, Nonhyeon-dong, 5Fl., Heung-kuk Bldg., 43-1 Juja-dong, 
Gangnam-gu, Seoul, Korea Jung-gu, Seoul, Korea(100-240) 

Tel: +82-2-3444-2646 Tel: +82-2-2192-8731~7 

Fax: +82-2-3444-4522 Fax: +82-2-2192-8790 

E-mail: webmaster@cnfilm.or.kr E-mail: Kristinkim@cinemaservice.com 
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Someone Special 


OK= OfA} / A-neun Yeo-ja 
2004, 35mm, 1.85:1, color, Dolby SRD 
Directed by JANG Jin 





SYNOPSIS 

A baseball player, DONG Chi-sung is given the death 
sentence by his doctor. He lives a dry and hopeless life 
day by day. Fortunately, he meets HAN Yi-yeon who 
fills his life full of hope. Their long awaited love 
begins... 


FILMOGRAPHY 
2001 <Guns & Talks> 
1999 <The Spy> 

1998 <The Happenings> 


Main Cast JUNG Jae-young, LEE Na-young 
Producer KIM Mi-hwa 

Cinematography PARK Young-su 

Editing KIM Sang-bum, KIM Jae-bum 
Music PARK Geun-tae 


PRODUCTION 

Film It suda 

B1FI., Lin Bldg., 262 
Yangjae-dong, Seocho-gu, 
Seoul, Korea(137-130) 
Tel: +82-2-2058-0414 Tel: +82-2-2192-8731~7 

Fax: +82-2-2058-0425 Fax: +82-2-2192-8790 

E-mail: mihwasuda@hanmail.net E-mail: Kristinkim@cinemaservice.com 


INTERNATIONAL SALES 
Cinema Service 

5Fl., Heung-kuk Bldg., 43-1 
Juja-dong, Jung-gu, 

Seoul, Korea(100-240) 
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Faceless Beauty 


ASof= O|L4 / Ul-gool Up-nun Mi-nyeo 
2004, 35mm, 2.45:1, color, Dolby SRD 
Directed by KIM In-sik 


Spider Forest 


7|0|# / Geo-mi-soop 
2004, 118min., 35mm, 1.85:1, color, Dolby SR 
Directed by SONG Il-gon 





SYNOPSIS 

Ji-su who has a borderline personality disorder feels a 
strange emptiness and tries to commit suicide. At the 
hospital she meets a psychiatrist, Suk-won. Suk-won 
feels compassion for her but fails to give her any help. 
1 year later, Suk-won accidentally meets Ji-su and finds 
out that she still needs help. This time, they start to 
meet not in a doctor/patient relationship but as 
friends. In this new relationship with Suk-won, Ji-su 
slowly starts to cure the deep wound from her past. 


FILMOGRAPHY 
2002 <Road Movie> 


Main Cast KIM Hye-soo, KIM Tae-woo 
Producers JUNG Hoon-tack, CHOI Soo-young 
Cinematography K!M Woo-hyung 

Editing LEE Eun-soo 

Music JANG Young-kyu 


PRODUCTION 

| Film Corporation 

1FI., 83-25, Nonhyun-dong, 
Gangnam-gu, Seoul, Korea(135-010) 
Tel: +82-2-549-6450 

Fax: +82-2-549-6483 

E-mail: justdoitjude@nate.com 


SYNOPSIS 

KANG Min regains his consciousness 14 days after 
brain surgery following a mysterious accident he had in 
the forest. Shockingly enough, the first thing he says is 
that two people died in Spider Forest. Detective CHOI, 
Kang Min's friend, finds a couple brutally murdered at 
a cottage in the forest, just like Kang Min described. As 
the couple found dead at the cottage are identified as 
CHOI Jong-phil, his senior from work, and HWANG 
Soo-young, his girlfriend, Kang Min becomes both a 
witness and key suspect in the investigation. 


FILMOGRAPHY 
2001 <Flower Island> 


Main Cast KAM Woo-sung, SUH Jung 
Exec. Producer AHN Min-joon 
Producer KIM Dae-hyun 
Cinematography K!M Chul-ju 
Production Design JUNG Hye-jung 


PRODUCTION INTERNATIONAL SALES 
OAKFilms CJ Entertainment 
2Fl., Woo-sung Bldg. 97-10, 26Fl., Startower, 737, Yeoksam-dong, 


Nonhyun-dong, Gangnam-gu, |= Gangnam-gu, Seoul, Korea(135-080) 
Seoul, Korea(135-010) Tel.: +82-2-2112-6552 

Tel: +82-2-3445-8555~6 Fax: +82-2-2112-6549, 6579 

Fax: + 82-2-3445-8554 E-mail: kini@cj.net 

E-mail: pinoc@oakfilms.co.kr 


